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Truong T.M.A.!, Dinh T.H.Y.?

"Truong Thi Mai Anh - Master, Lecturer,
’Dinh Thi Hai Yen - Master, Lecturer
ACADEMY OF PUBLIC ADMINISTRATION AND
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Abstract: in the context of digital transformation, globalization,
public administration reform, and the rapid development of
digital communication, state administrative agencies are required
not only to perform their regulatory and administrative functions
but also to focus on building institutional image, reputation, and
public trust. Digital brand management has become essential to
enhancing the effectiveness of public administration and
improving the quality of public services. This paper examines the
concept and significance of digital brand management within
state administrative agencies in Vietnam from an intellectual
property perspective, highlighting its role in strengthening
institutional reputation, promoting digital government, and
improving citizen engagement in the digital environment.
Keywords: brand management; digital brand management; state
administrative agencies; Vietnam.

1. Overview of Digital Brand Management

Digital Brand Management has become an inevitable
requirement for organizations in the era of digital transformation
and rapidly evolving communication technologies. While
organizational brands were traditionally developed through
conventional communication and public information campaigns,
organizational image and reputation are now increasingly shaped
within the digital environment. This development requires
organizations to pay greater attention to digital brand management

in order to enhance competitiveness and adapt to emerging trends.
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According to David Aaker and studies on digital brand
management, brand management begins with establishing a
consistent brand identity that provides direction, purpose, and
meaning to the brand. This perspective suggests that brand
management is not merely a communication activity but rather a
continuous process of maintaining brand consistency across all
organizational activities and points of contact with stakeholders.
Similarly, Kevin Lane Keller argues that brand management in
the digital era involves building, measuring, and managing brand
equity through communication, marketing, and multi-platform
engagement activities designed to maintain brand image, user
experience, and stakeholder relationships in the digital
environment.

According to David Aaker and studies on digital brand
management, brand management begins with establishing a
consistent brand identity that provides direction, purpose, and
meaning to the brand. This perspective suggests that brand
management is not merely a communication activity but rather a
continuous process of maintaining brand consistency across all
organizational activities and points of contact with stakeholders.
Similarly, Kevin Lane Keller argues that brand management in
the digital era involves building, measuring, and managing brand
equity through communication, marketing, and multi-platform
engagement activities designed to maintain brand image, user
experience, and stakeholder relationships in the digital
environment. Unlike traditional brand management, digital brand
management is primarily conducted through the Internet and
digital platforms such as websites, social media platforms
(Facebook, Instagram, YouTube, WhatsApp, etc.), mobile
applications, and search engines. In the digital age, an
organization's brand is no longer shaped solely by its products,
services, or direct communication activities. Instead, it is
significantly influenced by its website, social media presence,
digital applications, search engine visibility, and online content.
Moreover, user-generated data and feedback within the digital
environment have become critical factors affecting organizational
image and reputation. Unlike traditional brand management,

5



digital brand management is primarily conducted through the
Internet and digital platforms such as websites, social media
platforms (Facebook, Instagram, YouTube, WhatsApp, etc.),
mobile applications, and search engines. In the digital age, an
organization's brand is no longer shaped solely by its products,
services, or direct communication activities. Instead, it 1s
significantly influenced by its website, social media presence,
digital applications, search engine visibility, and online content.
Moreover, user-generated data and feedback within the digital
environment have become critical factors affecting organizational
image and reputation.

2. Overview of State Administrative Agencies in Vietnam

State administrative agencies are an integral part of the state
apparatus and exercise executive power. Their primary functions
are to organize the implementation of the Constitution and laws
and to administer various sectors of social life by exercising state
authority. As such, they constitute the system of agencies directly
responsible for managing public affairs and ensuring the
effectiveness and efficiency of the national administrative system.
According to the 2013 Constitution of the Socialist Republic of
Vietnam, the state administrative system is organized in a unified
manner from the central to the local level. Article 94 of the 2013
Constitution stipulates that: “The Government is the highest state
administrative body of the Socialist Republic of Vietnam,
exercising executive power and serving as the executive body of
the National Assembly.” The system of state administrative
agencies in Vietnam comprises: the Government; Ministries and
Ministerial-Level Agencies; People’s Committees at all levels;
and Specialized Agencies under the People’s Committees. In the
current context of administrative reform and digital
transformation, state administrative agencies are expected not
only to perform their regulatory and administrative functions but
also to develop a service-oriented, modern, and transparent
administration while strengthening engagement with citizens
through digital platforms. This development necessitates the
adoption of innovative governance approaches, improvements in
the quality of public services, and greater application of
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technology in public administration. At the same time, state
administrative agencies should pay increasing attention to digital
brand management as a way to strengthen their institutional
image and reputation, thereby maintaining public trust, enhancing
citizens’ digital experiences, and fostering sustainable
relationships between public institutions and stakeholders in the
digital environment.

3. The Role of Digital Brand Management in State
Administrative Agencies in Vietnam

In the context of national digital transformation and ongoing
public administration reform, digital brand management has
become an increasingly important aspect of the operations of state
administrative agencies in Vietnam. While the image of
government agencies was traditionally shaped through direct
administrative activities and conventional communication
channels, the brand of public institutions is now increasingly
formed within the digital environment through official websites,
social media platforms, online public service systems, and various
digital engagement platforms for citizens. The role of digital
brand management in state administrative agencies in Vietnam
can be examined through the following dimensions:

3.1. Enhancing the Image and Reputation of State
Administrative Agencies

Through digital brand management, state agencies can cultivate
a professional, modern, and citizen-friendly image while
strengthening transparency and accountability in public
administration. In addition, a strong digital brand helps reinforce
the role and standing of public institutions in the digital
environment while strengthening their institutional visibility and
public recognition. In an era characterized by the rapid growth of
social media and online communication spaces, the reputation of
state administrative agencies depends not only on their
administrative performance but also on their ability to provide
accurate and timely information and to engage effectively with
the public in the digital environment. Consequently, digital brand
management has become an important instrument for
strengthening public trust, fostering closer relationships between
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government and society, and supporting the development of a
modern, transparent, and service-oriented administration.

3.2. Supporting Digital Transformation and the Development
of Digital Government

Pursuant to Decision No. 749/QD-TTg approving the National
Digital Transformation Program to 2025, with a vision to 2030,
Vietnam aims to develop a digital government, digital economy,
and digital society in order to promote innovation in national
governance and improve the quality of public services. Within
this process, digital brand management plays a significant role in
state administrative agencies by standardizing their digital
identity, improving the quality of online communication with
citizens, and enhancing the effectiveness of online public service
delivery. Furthermore, digital brand management encourages
citizens to engage with and utilize government digital platforms,
thereby strengthening interaction between government and
society in the digital environment. Many state administrative
agencies in Vietnam have actively expanded the use of digital
platforms through systems such as the National Public Service
Portal, the Vietnam Government Portal, and the Ministry of
Public Security Public Service Portal to provide official
information, process administrative procedures online, and
strengthen citizen engagement. A strong digital brand not only
enhances public recognition of state administrative agencies but
also contributes to increasing public confidence in e-government
systems and online public services within the current digital
transformation landscape.

3.3. Enhancing the Effectiveness of Policy Communication

In the context of digital transformation and the rapid expansion
of online communication, state administrative agencies are
increasingly utilizing digital platforms to disclose information,
disseminate public policies, shape public opinion, and strengthen
engagement with citizens. The adoption of digital communication
channels such as official web portals, social media platforms, and
online public service systems has facilitated policy
communication and improved public access to information. In
this process, digital brand management plays a crucial role in
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ensuring the consistency of communication messages, expanding
the reach of official information, and improving the effectiveness
of policy communication in the digital environment. At the same
time, it contributes to mitigating the impact of misinformation
and fake news, thereby safeguarding the credibility and reputation
of public institutions in cyberspace.

3.4. Improving the Quality of Public Service Delivery

Digital brand management contributes to improving service
quality by enhancing citizens’ experiences on digital platforms,
increasing access to public information, and optimizing the
provision of online public services. Through official web portals,
online public service systems, and digital interaction channels,
state administrative agencies can receive feedback, respond to
inquiries, and process citizens’ requests in a more efficient,
transparent, and timely manner. Furthermore, digital brand
management helps standardize communication practices,
strengthen transparency, and enhance accountability within public
institutions operating in the digital environment. The quality of
public service delivery is measured not only by administrative
outcomes but also by the convenience, interactivity, and digital
experience provided to citizens when accessing public services. In
this regard, digital brand management contributes to building a
modern, citizen-friendly government capable of serving the
public more effectively.

3.5. Supporting Communication Crisis Management and
Public Opinion Governance

With the rapid development of digital media and social
networking platforms, state administrative agencies increasingly
face risks associated with communication crises, misinformation,
fake news, and negative public reactions in cyberspace. Under
such circumstances, digital brand management plays a critical
role in supporting communication crisis management and guiding
public opinion. By establishing reliable official information
systems, maintaining a positive presence across digital platforms,
and strengthening rapid-response capabilities, government
agencies can proactively provide accurate and timely information
while limiting the spread of misleading content. In addition,
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digital brand management enables administrative agencies to
enhance their capacity to monitor and analyze online public
opinion, thereby facilitating the early identification of emerging
communication issues and the implementation of appropriate
response measures. A reputable digital brand contributes to
strengthening public confidence in official information sources,
minimizing the adverse effects of communication crises, and
protecting the image and credibility of public institutions.

3.6. Promoting Administrative Reform and Public Governance
Innovation

Digital brand management is increasingly demonstrating its
importance in promoting innovation in public governance within
state administrative agencies. By establishing a professional,
transparent, and modern digital image, digital brand management
contributes to greater openness in public administration,
standardization of communication processes with citizens, and
improvements in the delivery of online public services. Moreover,
it supports administrative agencies in strengthening their digital
governance capacity, increasing interaction with citizens through
digital platforms, and promoting innovation in public
administration toward a more modern, efficient, and service-
oriented model. In the context of today’s digital society, digital
brand management not only enhances citizen satisfaction but also
contributes to improvements in administrative reform indicators,
digital transformation indices, and the overall performance of
public administration. Consequently, digital brand management
has become an important governance tool for supporting the
development of a modern, transparent, and citizen-centered public
administration system.

Conclusion

Against the backdrop of national digital transformation and the
rapid advancement of digital communication, digital brand
management 1S becoming an essential requirement for state
administrative agencies in Vietnam. Beyond contributing to the
development of a professional, modern, and transparent
government image, digital brand management also enhances the
reputation of public institutions, strengthens public trust,
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improves interaction between the State and society in the digital
environment, and mitigates communication crises. Furthermore,
digital brand management actively supports the digital
transformation process by facilitating the delivery of online
public services, enhancing the effectiveness of policy
communication, and improving the quality of public service
provision in a manner that is convenient, transparent, and citizen-
centered. At the same time, the development of a strong digital
brand contributes to administrative reform, innovation in public
governance, and the enhancement of digital governance capacity
within state agencies. It can therefore be observed that digital
brand management is no longer merely a communication activity
but has evolved into a modern governance tool that supports the
development of a transparent, effective, and citizen-oriented
digital administration capable of serving the public more
effectively in today’s digital society.
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O COBPEMEHHOM COCTOsIHUHN
IMPOMBIINIVIEHHOCTH PECITYBJIMKH
TAJTKUKUCTAH
Mup3soes C./I.

Mup3zoes Cunasbapuio Jasnamuioesuy — accucmenm,
Kagheopa I3KOHOMUKA U YNpasieHue
Taoocukckuil 20cy0apcmeeH bl nedazocutecKull yHugepcumem
umenu C. Aunu
2. J[ywanbe, Taocuxucman

Almomauuﬂ: 6 cmambve pacCMOnmperRbl COBPEMEHHbLE meHdeHuuu

u Haubonee BAJICHbIE noxaszamenu omeuecmeeHHoul
NPOMbIULTIEHHOCIU. A8mMOpom nposedeH cpasHUmenbHblil aHAIU3
pazeumus NPOMBIUIEHHOU ompacau Taooxcuxkucmana,

paccMompensvl  OCHOBHble  HANPABIEeHUss U  NepPCHeKmusbl
YCMOU4U8020  pazeumus  NPOMBIWAEHHOCMU  HA  OCHOGE
l'ocyoapcmeennvix ~ npoepamm oanvHeuwe2o  pazeumus
NPOMbIWAECHHOCMU 6  CMpaHe,  NOKA3aHA  CMPYKmMypa
omeyecmeeHHOU NPOMBbIUULIEHHOCHIU.

Knioueevie cnosa: npomviuiiennocms,  0bpabamviéarowas

NPOMBIUUTEHHOCND, odobwvisaroujas NPOMBIUIEHHOCD,
Memannypeudeckas ompaciv, Banoswlii eHympenHuti npooykm,
NPOMBIUUTEHHAS NPOOYKYUs, 91EeKMpPOoIHep2uUsl,

quycmpuaﬂus’auuﬂ, umnopmoszameuienue, UneeCcmuyuu.

CoBpeMeHHbIE TEHJIECHIUU TPaHC(HOPMALMOHHBIX IPOIIECCOB
MHUPOBOTO HSKOHOMUYECKOTO TOJIOKEHUS SIBIAIOTCS Ba)XKHOU
COCTaBHOM YacThIO XO3SIICTBEHHOI'O KOMILIEKCA JII0OOH CTpaHbl,
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OeccrnopHbIM (DAaKTOM CUUTAETCS MPOMBIIIJIEHHAs! OTPacib, SIPO
MaTepHaJIbHOIO MPOU3BOCTBA.

B nmannoit orpacnu Qopmupyercs nbBuHas nonsi BBII wu
HAIlMOHAJIBHOIO J10X0J1a U UTPAET BEAYLIYIO POJb B 00ecreyeHnn
pPa3NUYHBIX OTpaciell SKOHOMUKHM HOBBIMH MaTepuallaMu M|
OpyIMSIMH TpyJAa, a TaKXKe SBIAETCA OCHOBHBIM (PaKTOpOM
PaCIIMPEHHOTO  BOCHPOU3BOJACTBA W HAYYHO-TEXHHYECKOIO
pa3BuTHs. B COBpeMEHHON BBICOKO KOHKYPEHTHOM cCpeje
MIPOMBIIUIEHHOCTh ~ SIBJIIETCA WHJUKATOPOM SKOHOMHUYECKOIO
pa3BUTHUS BCEX CYOBEKTOB XO3SIIICTBOBaHUS U pelIeHUE IpodiieM
s pexTUBHOTO pa3BUTHS ATOMU OTpaciu 3aHUMAET
IJIABEHCTBYIOIIEE 3HAUEHUE.

Pecnnyonuka ~ Tamkukuctan — oOjafgaer  CyIIECTBEHHBIM
CBIPbEBBIM NOTEHIHMAIOM s oOecrieyeHuss 3(P(HEKTUBHOIO
pa3BUTHS IPOMBIILIEHHOCTH, a TaKxKe MHOTUMH
cnenupuyecKUMH U IPUPOTHBIMU OCOOEHHOCTSIMHU.

B Hacrosuee BpeMs CTpYKTypa OTE€YECTBEHHOU
POMBIIIIEHHOCTH JACIUTCS Ha TPU TPYIIIIbL:

e noObIBarolass  MPOMBIIUIEHHOCTh  (I00BIYAa  MOJIE3HBIX
UCKONIAEMBIX), K KOTOPOM OTHOCAT OTpAaCiH, CBS3aHHBIE C
n00bI4eil 1 00oralieHueM pyIHOrO U HEPYTHOTO ChIPbS;

» 00OpabarpIBaroOIee MPOU3BOACTBO, KOTOPOE BKIIFOYAET B CeOs
OpeNnpusiTus Mo TepepadoTke MNPOAYKIMU  J0ObIBAIOIIEH
MIPOMBIIIEHHOCTH, MOJy(aOpUKaToOB, a TaKKe IO NepepadoTke
OPOAYKIMH CENBCKOI0 XO35MCTBA, JIECHOIO U MHOT'O CBIPbS;

* TPOU3BOJACTBO M PpACIpPEACIICHUE 3JIEKTPOIHEpPruu, ra3a u
BOJIBI COCTOUT U3 NPENNPUATUI, IESITEIBHOCTh KOTOPBIX CBS3aHa
Co CHAOXXEHHMEeM DJIEKTPOIHEpPruei, Tra3oM U BOJOM C
MCIIOJIb30BAaHUEM ITOCTOSIHHOW MH(PACTPYKTYPHI TPYOOIPOBOIOB
Y JIMHUAM 3JIEKTpOoIepe1ay.

Takum 00pa3zoMm, HECMOTpPS Ha BBICOKHE PpPE3YyJbTaThl
MIPOMBIIUIEHHOM OTpacid 3a I[OCIEAHUE JBa TO0JAa, CIEAyeT
OTMETUTh, YTO CYIIECTBYIOT HEpEIICHHbIE 3aJlayd, KOTOpbIE
MPENSITCTBYIOT AOCTUXKEHUIO TOJITOBpeMEHHbIX TeHaeHuui. 1o
HalIeMy HaOJIOJIEHUIO0, K OCHOBHBIM Ipo0JeMaM OTeUeCTBEHHOU
IPOMBIIIEHHOCTH OTHOCSITCS Ceayromue (pakTopsl:

e (uU3NYECKUN U MOPATIbHBIN U3HOC OCHOBHBIX (DOH/IOB;
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® HAy4YHO-TEXHOJOTMYECKas OTCTANIOCTh;

3aBUCHUMOCTb OT BHEIIHUX PHIHKOB, B CBSI3U C HE3ABEPILICHHBIM

TEXHOJIOTUYECKHUM ITUKIIOM;

HEMOJIHOLEHHOCTh MPOU3BOJUTEIBLHOCTH TPYAa U OTCYTCTBUS

BBICOKOKBaJIM()UIIMPOBAHHOI O KaIPOBOr'0 MOTEHLIUANIA;

BBICOKHE 1I€HbI HA SHEPI€TUYECKHUE PECYPCHI;

HEJOCTATOYHbIE NHBECTUIIMOHHBIE BIIOKEHUS,

OTCYTCTBHUE (dbuHaHCHpOBaHUS UCCJIEI0BaHUI TUTS

WHHOBAIIMOHHOTO Pa3BUTHS TPOMBIIILIEHHOCTH

® BBHICOKMU  ypOBeHb HEIPPEKTHBHBIX  OHOPOKPATUUECKUX
poLenyp.

Bce mnepeunciieHHble (QakTOpbl SBISIOTCS OCHOBOM HHU3KOIO
CIpOCa Ha OTEYECTBEHHYIO MPOU3BEACHHYIO NPOAYKIMIO. B cBs3n
C YyCWIEHHEM T1J00aJbHON KOHKYPEHLMM W HWHTEerpauuu
HallMOHAJIbHOW SKOHOMHUKH B MHPOBOE XO3SIMCTBO BO3HUKAET
HEOOXOJIUMOCTh B 3aJ€HCTBOBAHMM BCEX MPOU3BOACTBEHHBIX
oTpacieil C Lelbl0 CTAOMJIBHOIO Pa3BUTHS YKOHOMHMKHU CTPaHbI.
Takum 06pa3om, Ha OCHOBE BBIIIIECKA3aHHOTO CIEAYET OTMETHUTH,
YTO  HAYyYHO-METOJIMYECKOe  OOOCHOBaHME  HaNpaBJICeHUN
3¢ (HEKTUBHOTO Pa3BUTHS MPOMBIIIUICHHOCTH, OPUEHTUPOBAHHOE
HAa  WCIOJIb30BAHUE  MOTEHIMAJIOB  CTPaHbl,  SIBISAECTCS
CBOEBPEMEHHBIM U aKTyajbHbIM. llenu pa3BuTus HalMOHAILHOMN
MPOMBILIUJIEHHOCTH HA  CPEIHECPOYHBIM W JOJTOCPOYHBIN
NepUOoJIbl, JTOJDKHBI OBITh OPHUEHTHPOBAHBI HAa WHHOBAIMOHHBIE
BBI30BBI MHPOBOTO XO3sliicTBa W pa3BUTHE d(PPEKTUBHOM
PBIHOYHOM MPOU3BOACTBEHHON UHPPACTPYKTYPHI.

st MIPEOOJICHUS U yCTpaHEeHUs HEraTUBHBIX
JIOITOBPEMEHHBIX TEHJEHIIMN Tpedyercs pa3paboTka HOBBIX
KOMIUTEKCHBIX ~ MOAXOAOB K  Pa3BUTUIO  IPOMBIILICHHBIX
NpEANPUSATUNA, OCHOBAaHHBIX Ha MNPUHIMIAX U DJIEMEHTaX
HSKOHOMHMKHU 3HaHUH, a Takke (HOPMUPOBAHHME OPTaHHU3AIMOHHO-
SKOHOMUYECKUX UHCTPYMEHTOB, MO3BOJISIOLIUX Oonee
3¢ (HEKTUBHO CO371aBaTh M UCTIOIB30BaTh UMEIOIIUNCS PECYPCHBIN
norenuuan [1, c. 35].

YuuThiBasi BbIILIECKa3aHHOE, CIEAYET OTMETUTh, YTO HWMEHHO
rocyJapcTBO  JOJDKHO  pPEAaHUMHUPOBATh  IPOMBILIIEHHOCTh
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MOCPEACTBOM MPUHATUSA PA3IUYHBIX MEp, U TaKUMU Mepamu
MOTYT OBITb:

- TMPUHITHE CTPATETHMH Pa3BUTHUSI MPOMBIIUICHHOCTH CTpPaHbI
Ha KpaTKoCcpouHyrw - 1-3 roma, cpegHecpouHyr - 3-6 JIeT,
JONTOCPOUHYIO - 6 U Oojee JeT, C yKa3aHWeM IUIaHOB, IIENIEH,
3a/1a4y U 1IaroB Mo ux peanuzanuu. CTparerus 10JKHA BKIOYATh
TPU BapUAHTA JIEUCTBUM: MECCUMUCTUYHBIN, PEAIUCTUYHBIA U
ONTUMUCTUYHBIN;

- pa3paboTka W YKpEIUICHHE 3aKOHOAATEeIbHOU 0a3bl B cdepe
IPOMBIIIEHHOCTH, BBEICHHE PA3TUYHBIX TMpedepeHInii, B TOM
YlClIe HAJOrOBBIX, 3allUTa MpaB COOCTBEHHOCTH B CIIydasX,
KOrJla NPOMBIIIJIEHHBIE NPEANpPUITUS HAXOASITCA B YaCTHOMU
COOCTBEHHOCTHU;

- TOATrOTOBKA BBICOKOKBATU(UIIMPOBAHHBIX KaJpOB, B TOM
YUCJE YNPABISIOMINX, WHKEHEPOB M APYrUX CIEHHAINUCTOB, B
KOTOPBIX HYXJIaeTCst MPOMBIILIEHHOCTh peciyOJIuKY,
MIPOBEJICHUE NMPABWIHLHOMN KaJpOBOI MOJIUTUKU, OTKA3 OT CUCTEMBI
«KJIaHOBOW», «POJICTBEHHOCTI;

- TOPOBEACHHE YCWICHHOW WHBECTUIIMOHHO-arUTAllMOHHOM,
TaMOXKEHHO-TapU(PHON TMOIUTHUKH, BOBJICUCHHE B ITOT MPOIIECC
BO3MOKHO OOJIBILIETO YUCIIA CTOPOH;

- paclIMpeHue COTPYAHUYECTBA C PA3TUYHBIMU CTPAHAMU I10
NPOBEJICHUIO  KOHCYNbTallMid, MacTep  KjaccoB, oOOMeHa
CIEHUAIINCTAMH, HAIPUMED, MOANNCAHUE KOHTpaKTa ¢ Typenkon
pecnyonukon, KHP, Kopeeii u T.1. 1u1s1 00yueHus CrielinainucToB;

- CO3JJaHUE MEXaHHW3MOB [0 YBEIUYEHHIO MepepaboTKu
CBIPBEBBIX PECYPCOB BHYTPH CTPaHBI C IENBIO DKCIOPTa TIIYOOKO
nepepabOTaHHONW MPOAYKIIMM M BBIMTYCK BBICOKOKAYECTBEHHOU
MMITIOPTO3aMeIIAoIel MPOAYKIIUHU JJIs BHYTPEHHETO PhIHKA;

- MOJEJIMPOBaHKE MPOMBIIUIEHHON cucteMsl [9, c. 108-113].

Takum  00pa3oMm, oOmUpasCb Ha MHUPOBYIO  MPAKTHUKY,
MOSBIISIETCS.  HEOOXOAMMOCTh B CO3JaHUM  OJIArONPHUSITHOTO
KJIMMAaTa JJs1 pa3MEIICHNUs] BHYTPEHHUX U BHEIIHUX WHBECTULUH,
pa3pabOTKU KOHIIEMIIUA WHHOBAITMOHHOTO Pa3BUTHUS Ha OCHOBE
cnenupuyeckux  OCOOCHHOCTEH  CTpaHbl, MOJEIHPOBAHUE
IIPOMBIIIIJIEHHON CHUCTEMBI M pa3pabOTKa METOAOB IMOATOTOBKHU
BBICOKOKBAJTU(UIIMPOBAHHBIX  CHEIUAINCTOB. B  cBMU ¢
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BBILIEU3JIOKEHHBIM, [POMBIIUICHHAs IIOJIUTUKA TOCyAapCcTBa
JOJKHA OBITh Pa3HOHAIPABICHHOM, U JJI €€ PEIICHUS JIOJKHBI
ObITb  UCIOJIb30BaHbl  Pa3HOOOpa3HbIE  HHCTPYMEHTHl U
MEXaHU3Mbl, HauyMHAas C (UCKAIBHBIX Mep, W 3aKaHYuBas
[IPUBJICYEHUEM UHOCTPAHHBIX UHBECTULIUMN.

Cnucox ntumepamypul

1. Amabaesa IlI.A. CoBpeMEHHOE COCTOSIHHE€ W TEPCIEKTHUBBI
pPa3BUTHS  TMPOMBINUICHHBIX  mpeanpusatuii  PecmyOnnku
Tamxukuctan/  III.A. AtabaeBa // DKOHOMHKA U
npeAnpruHUMaTenbCTBO. - 2013.- Ne7. — C. 179-185.
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/ I.A. AmumxanoB. — Xymxkann, 2021, — 316 c.

3. TocynapctBennas Ilporpamma cOAEHCTBHUSL 3KCIOPTY U
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4. Heonuna JIJI. O MexaHu3Max IEPEOPUEHTALIMHU JCHEKHBIX
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5. HaumonanbHast ctpaterust pa3BuUTHs  Ta/pKUKUCTAaHA 10
nepuoga 2030 rona. — yman0e, 2016 r. — 70 c.

6. CpennecpouHas rporpamma pa3BUTHS Pecnybnuku
Tamxukuctan Ha 2016-2020 rr. — Jlyman6e, 2016. — 58 c.

OBECIIEYEHUE HAIIMOHAJIBHOM BE3OITACHOCTH
PECIIYBJIMKHU TAJIJKUKUCTAH KAK TAPAHT
PET'MOHAJIBHOU CTABUJIBHOCTHU B
IEHTPAJIBHOM AU
A3smsos 111.

Aszuszoe [lloxaszus - couckamens
Taoorcuxckuii aepaphwiii yHusepcumem umenu LLlupunuiox
Lloxmemyp
e. ywanoe, Tadxcuxucmarn
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Aunomayua: 6 OaHHOU  cmamve  paccmMampusaemcs U
amanusupyemcs  obecneuenue  HAYUOHANbHOU  be3onacHocmu
Pecnyonuxu  Taodoicuxucman 6  pamkax — pecUOHANbHBIX
83AUMOOMHOULEHULL. Cmpamezuueckue unmepecwl u
BHeuHenoumuyecKue npuopumemst /[yuianoe paccmampuéaromcs
yepez npusmy oobecneueHus 0Oe30NacHOCMU U ee GIUAHUA Ha
pecuonanvhyro bezonachocmo eceil Llenmpanvrotl Azuu.
Kntoueswvie cnosa: pecuonanvnas noocucmema, HAYUOHATbHASA
beszonacnocmo, axkmop, ILlemmpanvnas Aszus, Tadxcuxucman,
cmpamezusl.

HammonanpHasi 0€30MacHOCTh KakK KaTeropwsi IMOJUTUKHU
ABJISIETCSI KOHKpPETU3allMed HallMOHAJIbHBIX MHTEPECOB B OJHOM
13 Ba)XXKHBIX aCIIEKTOB >KU3HEIEATEIIbHOCTH CTPaHbl, (POKYCUPYSChH
BO BHENIHEH moNuTUKEe rocyaapcTtBa. OHa OTpakaeT CBS3b
0e30MacHOCTM €  HalMe, TO €CTh C  OINpEAEIeHHOU
TEPPUTOPHUATILHO-TOCYIAPCTBEHHON OOIHOCTHIO, OCHOBAHHOW Ha
YCTOWYUBBIX  COIUATBHO-TMIOUTHYECKUX OJKOHOMHUYECKUX H
KYJbTYPHBIX  CBSI3SIX. TeppUTOPUANIBHO  TOCYAapCTBEHHOMU
oOmHOCThIO  TamkukucTaHa  SBISETCS  TAJDKUKHCTAHIIBL.
CrnepoBarenbHO, IpH 00eCIIEYeHNH OE30MACHOCTH MEPBBIM EJIOM
rOCyIapCTBO JOJKHO OO0ecneduTh O0e30MmacHOCTh TpakIaH.
N3yyass mpobinemy 0€30MacHOCTH TOCYAApCTBA HEOOXOAMMO
TaK)Xe pasjinyarh BHUJIbl O€30MACHOCTU, TaK KaK B COBPEMEHHOM
MUpE THUIOJOTUA TOHATHMHOrO ammapara 0e30MacHOCTU
BapbUpyeTcs. be3yclioBHO, HaHaNeKTUYeCKass CBSI3b  MEXIY
pPa3sNTUYHBIMA BUJAMH M YPOBHSIMU O€30MACHOCTH CYIIECTBYET,
OJTHAKO TIOIXOJbI K OOecledYeHur0 TOW wWihn UHOM cdep
0€30MacHOCTH BECbMa pa3INYHBbI. 3aKOHOIaTEIbCTBO
Peciybnuku ~ Tamxukucran B obmactu  6€30MacHOCTH
ocHoBbIBaeTcss Ha Koucrturyuuu PecnyOnuku TamkukucTtaH u
COCTOMT ®3 3akoHa O OE30MacHOCTH W WHBIX HOPMATHBHBIX
npaBoBbIX akToB PecnyOmuku  TamkukucTaH, a  Takke
MEKTYHAPOIHBIX MPaBOBBIX aKTOB, MPU3HAHHBIX
Tamxukuctanom. OCHOBHBIM 3aKOHOM B c(epe HalmOHAIbHOU
o0e3zonacHoctu Pecnybnuku TamkukuctaHa sIBIAsSeTCS 3aKOH
Pecniyonuku Tamxukucran ot 28 utons 2011 roma No721 «O
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6e3onacHoctu», [lozxe, B 15. 03. 2016 oH OBUT pelaKTUPOBaH.
[1, 12] 3akoH omnpenenser NpaBOBbIE OCHOBBI 0OO0ECIICUCHUS
0e30MacHOCTH  YelOBeKa W  TIpakJaHWHA, OOLIECTBa U
rocyJapcTBa, PEryaupyeTr CUCTeMy oOecreueHus 0€30MacHOCTH,
ee (QYHKIUM, LETU U OCHOBHBIC HAMpABIICHHUS, YCTaHABIUBAET
nonHomouust Ilpesunentra PecnyOnuku TamxkukucTaH, OpraHoB
rOCyAapCTBEHHOMW BJIACTH.

Ha nHam B3risiq B JaHHOM JAEJIEHUE OTCYTCTBYIOT OT/EJIbHBIC
aCIIeKThl, WTHOPUPOBAHUE KOTOPHIX B OOECIICUEHUE CHUCTEMBI
0€30MacHOCTH PErMoHa HEBO3MOXKHA.

JTHO-TeppUTOpHAJIbHBIE CcHOpPbl. OJHUM U3  BaXHBIX
pernoHoB st obecredeHus Oe3zomacHocTd B I[A  sBhsiercs
@depraHckas [0JIMHA, TaK KaK OHA SBISETCA IMOTEHIHAIbHBIM
oyaroM s KOH(IUKTHBIX cutyauuil. Eciaum mombiTatbes
IIPOBECTU AHAJIOTUIO C T€OpHUEH, BhICKa3aHHON 3. bke3nHckuid B
cBoel KHUre [5, 89]. To PepraHcKkyro JOJIMHY MOXXHO CPaBHUTH C
eBponerlckuMH bankaHaMu, Tak Kak OHa Tak»Xe, Kak U bajgkaHbI
ABJIsieTCsl  MOpoxoBoil  Ooukoit lleHTtpanmpHoit A3uu. ITHO-
TeppuTopralibHble TTpodiemsl aBisitoTcsa Haciaeauem CCCP, tak
KaK rpaHulbl HAllMOHAJILHO-TEPPUTOPUAIIBHOTO Pa3MEKEBAHUS 32
BpEMSI CYIIECTBOBAHHUSI COBETCKOIO COK03a HEPEAKO MPOBOIUIUCH
MPOU3BOJIBHO, 0€3 yueTa dTHUYECKUX U MOJUTUYECKUX pPeaInil.
[TonuTUKO-aAMUHUCTPATUBHOE [IEJIEHUE PETHOHA OYEHb YacTo
nepeKpanBanock, npuiuem pykoBoactso CCCP toro BpemeHu He
OYeHb OECIOKOWJIM HAIMOHAJIbHBIE U dTHUYECKHUE COOOpaKeHUsI.
A HamumoHanbHas mnojauTuka KoMMyHUCTHYECKOW mapTuu
HCXOWIIA U3 TOr0, YTO MO MEpe MPOJABHKEHUSI CTPAHBI O MyTH
COLIMAJIMCTUYECKOTO Pa3BUTHS HAIMOHAJILHBIE Pa3IMuus BOOOIIE
Ooynyt ctuparbcsa. Takum oOpazom, depraHckas A0JMHA cTaja
OJIHUM U3 SPKUX MPUMEPOB MpoMaxa MOJUTHUKUA HAIMOHAJIbHO-
TeppUTOpUATILHOTO  pa3MmexeBanue.  DepraHckas  J10JMHA
pacronoxena Ha tepputopun Tpex rocynapcts LA Cornumiickas
obonacte  Tamxukucrana, Omickas, JDxenan-AOaackas u
barkenckas obnactu Kuprusuu, ®depranckas, Hamanranckas u
AnnmxaHckas obnmactu Y3o0ekucrana. Tepputopus depranckon
JOJIUHBI OTJIMYAETCS BBICOKMM YPOBHEM IiepeHacesieHHocTH (7
MJIH 4YeJIOBEK, M3 HHUX 75% B CEIbCKOW MeCTHOCTH). Takxke
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MMEHHO Ha Tepputopuu PepraHcKor IOJHUHBI COCPENOTOUYECHBI
ATHOTEPPUTOPUAIIBHBIE U TTOIPAHUYHO-TEPPUTOPUAIBHBIE CIIOPHI,
KOTOpbIE HA CErOAHSIIHUN JE€Hb SBISIOTCA OJHUM M3 CaMbIX
aKTyaJbHBIX B (papBaTepe pPEruoHaJIbHOIO B3aUMOJECHCTBUS.
Haubonee ocTppiIM MOMEHTOM B BOIIPOCE YpEryJIUpOBaHUS
IpaHULl  SBISETCA  MpoOiieMa  ATHUYECKUX  AHKIIABOB,
MIPEACTABIISIIONIAs COOOM MOCTOSHHBIN (PaKTOp HATIPSIKEHHOCTH B
otHomeHusix Tamkukucrana, Kuprusum u Y30ekucrana. Bcero
Ha Tteppuropun PepraHckor JOJIMHBI PACIOJIOKEHO BOCEMb
AHKJIAaBOB, TPU U3 KOTOPBIX MpUHAIJIEKAT TalKUKUCTaHy, ABa —
Kuprmzun u omun — VY30ekucrany. @epraHckas A0JUHA
[PEACTABIAET co0oit CaMblIi I'yCTOHACEJICHHBIN,
UCJIaMU3UPOBAHHBIN U KOH(MDIUKTOTC€HHBIN pailoH B LleHTpanbHOM
A3un. KoHQnUKTBI wyamie BCero 3/4€ch BO3HUKAIOT U3-3a
neduMTa BOJIBI, MACTOWIN, CEIbXO3YTrOAui, a TakkKe B 3HAK
IpOTECTa TMPOTUB ITOCTOSIHHO  OYKECTOYAIOLIETOCA  PEXUMaA
repeceyeHus Tpanuil. B 3To# cBsi3m OBLIO OBI I1€7€CO00Pa3HOrO
BKJIFOYUT B MOBECTKY [HS PErHOHAIBHBIX B3aMMOOTHOIIECHUI
yperyaupoBanus npobiaeM B @epranckoit noiauHe. OpraHu3oBaTh
HKCIEPTHYI0 KOMHUCCHIO, B COCTaB KOTOpPOW OyIyT BXOIUTH
skeneptsl [{A miis paspemieHuss M yperyJMpoBaHHUS CIIOPHBIX
curyaiuii B @epraHckoil gonuHe. bbuio Ob1 1enecoobpasHo
INPUTJIACUTh HE TOJIBKO 3KCIIEPTOB TPEX CTPaH, KOTOPHIE UMEKOT
TeppuToprio B DepraHcKoi IOIMHE, HO TAaKKE€ MU DKCIEPTOB
TpeThuX cTpaH perrnoHa Kazaxcrana u TypkMmeHuCTaHa KOTOpbIE
MOrM Obl CTaThb CBOEro0 poja apOuTpamMu JaHHBIX TPYIIIL.
[Tomutnueckuit  ¢GoH, KOTOPBHIA YK€ CO3laH B paMKax
PETMOHAIBHOTO COTPYAHUYECTBA Y CTPAH PETMOHA MOXKET CTaTh
(yHIaMEHTOM [JIsl pelIeHus OCTpbIX mpodsieM. Hanpumep B
2002-2003 rr. mexny Keipreizcranom u TamkukuctanoMm Oblia
IIPOBEJICHA NPOLEAypa BO3BpaTa apeHA0BaHHOM TaKUKUCTaHOM
tepputopun ¢ 1942 r. B 57, 8 Teic. ra Keipreizcrany (mocenok
Cappimron).  CoryacoBaHve  CIOPHBIX ~ YYaCTKOB — T'PaHUIL
COCTOSIIICS pAan 3aceIaHni TAJIKUKCKO-KBIPTBI3CKON
MeXnpaBUTENBCTBEHHOW ~ KOMHCCHM 110 KOMIUIEKCHOMY
PacCCMOTPEHUI0 JBYCTOPOHHHX BompocoB. M3 970 km oO6mieit
KBIPTHI3CKO TAJDKUKCKO TPAHUIBI OBLIO COTjlacoBaHO S41kM.
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VYuuThiBas CI0XHYIO HCTOPUIO (OPMHPOBAHUS COBPEMEHHBIX
rpanun; He Tombko PT m KP, HO m Bcex rocymapctB IIA, obe
CTOPOHBI OCO3HAKOT, YTO IOJMWTHU3ALMSA 3TOrO BOIpOca HE
JOIYyCTUMA U HE JIOJDKHA OBITh MCTOYHUKOM, Kakoro Jimbo
HETaTUBHBIX SIBJICHUA B MEXITHUYECKUX B3aUMOJEUCTBUAX
MIPUTPAHUYHOrO HaceneHus [6, 78].

HecMotpst Ha Hannuue npoOieM B PErMOHE 10 CErOAHSIIHETO
IHS HEe ObUIO OTKPBITOrO MPOTHMBOCTOSIHUE B PETHUOHE, JaHHBIN
(dakT CBUAETEIHCTBYET O CAMOM TJIAaBHOM, O TOM, YTO B CTpaHax
CYILIECTBYET IOJUTHYECKAs BOJIA JIsI MUPHOI'O PELIECHUs CIIOPOB,
a  Takke  BBIPAa0OTKM  B3aMMOBBIFOJIHBIX  COIJIALIECHUU
JIBYCTOPOHHETO W MHOroctopoHnero ¢opmara. Hecmorps Ha
TEONOJUTHUYECKUE HUMIIEPATUBBL, KOTOPbIE JUKTYHOT HHOrIa
ONpPEACICHHBIE PYCIO W BEKTOpP COTPYAHUYECTBA NPHHLIMIIBI
PErMOHAJIFHOTO MAapPTHEPCTBA JTOJKHBI 0a3UPOBATHCS Ha CTOJIAX
B3aUMHOI'0 JIOBEPUH, IAPUTETHOCTH U KOOP IUHALUY.
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AMEpUKH U €ro TreocTpaTeruyecKre HUMIEpaTuBbl. M.:
MexnayHaponsbsie oTHomeHus, 1998. 5.c 89
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6. Kepum H. Keiprezcran- Tamkukucrad: Pa3zBuTue KoHLENTa
«MaJbIX ~ CTpaH» W YKpPEIUICHHE  MOJUTHYECKHX U
DKOHOMUYECKUX IIO3ULIAN B [enTpanbHOU A3zun.
/Keiprei3crad-TaaKUKUCTaH Kype Ha YKpEIUIeHue MapTHEPCTBa
B KOHTEKCTE PEerMOHANIbHBIX CBs3el. bumikek. 2010. -78 c.

IIYTU COBEPHIEHCTBOBAHMUS CUCTEMBbI
YIIPABJIEHUS ITPOEKTAMMU «3EJIEHOW»
IKOHOMMKMU AJISA OBECIIEYEHUS YCTOUYUBOI'O
PASBUTUA DJKOHOMUKHU TAJIZKUKUCTAHA
Tomxnaaunos M.

Toooicuoounos Mexpuooun - couckamens
Meodwcoynapoomwiil yHusepcumem npeonpuHuMamenscmed u
mypusma
2. J[ywanbe, Taoacuxucman

AHHOmMauusa: uccie0o8awvl  meopemuveckue — AcneKkmol U
0CObeHHOCMU YNPABIEeHUs PA3GUMUEeM 3e1EHOU IKOHOMUKU 05
obecneuenuss YCMouuu8o20 pa3eumust HAYyuOHAIbHOU IKOHOMUKU.
Ommeueno, umo  paszeumue  3€lEHOU  DKOHOMUKU O]
OonbuwUHCMBA — CMpaH — Mupa  A61Aemcs  NPUOPUMemHbIM
HanpasieHuem MedHcOYHApPOOHOU NPAKMUKU DYHKYUOHUPOBAHUS
HAYUOHATbHOU SKOHOMUKLU.

Knioueevle cnosa: 3enénas 3koHoMuKa, ynpasieHue paszsumuem,
Memoobl YNpasieHusl, MexXanusm Ypaeienus, 20Cy0apCcmeeHHds
NOIUMUKA, HANPABLEHUS PA36UMUS, UHCMPYMEHMbL YRPAGIeHUs,
MeAHCOYHAPOOHAsl NPAKMUKA.

TepMuH «3eneHas 3KOHOMUKAy celdac MUPOKO UCTIONb3YETCS B
HAy4YHBIX KPYyrax, a TAKK€ Ha HAMOHAIBHBIX U MEXKIYHAPOIHBIX
wiom@aakax. B OKOHOMHUYECKOM HAyKe TIOHATHE «3€JIEHad
SKOHOMHKA» BIEPBbIE TMOSBWIOCH B KOHUEe XX Beka A
00OCHOBaHHS  HEOOXOIMMOCTH  B3aUMOJICUCTBUS  CEKTOPOB
SKOHOMHKH W JKOJOruu. B HacTtosimiee BpeMs Uisi pa3penieHus
r00aJbHBIX YW HAI[MOHAJBHBIX  BBI3OBOB,  CBSI3aHHBIX  C
AKOJIOTMYECKUM, SKOHOMHYECKHUM W COIMAJIBbHBIM COCTOSTHUEM,
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BO3HHUKAET HEOOXOAMMOCTb (POPMHUPOBAHUSI M PA3BUTHSA 3EIEHOU
SKOHOMUKH.

VYuuthiBass ~ BaXHOCTh  JaHHOM  mpoOsiemsl, [Ipe3uaeHT
Pecnyonuku Tamkukucran Omomanu Paxmon B Ilocnanuu
Mamxmucn Omu ot 28 gekabpss 2024 roma MOTYEPKHYI:
«I[IpaBUTENBCTBO CTpaHbl MPUHUMAET MTOCTOSHHBIE MEPHI C IENIBIO
JOCTHKEHUSI HHEPreTUYECKOM HE3aBUCHUMOCTH M 00ecreueHus
YCTOWYMBOIO  Pa3BUTHSl  HAUMOHAIBHOW  DKOHOMHUKH  C
HCIIOJIb30BAHUEM BCEX BO3MOXHOCTEN M UMEIOIIUXCSI HCTOYHUKOB,
0COOCHHO UCTOYHHUKOB PA3BUTHSA 3€JIEHOM SKOHOMHUKHU.

C 9TOM wnenpl0 Mbl IPUBETCTBYEM pPACIIUPEHUE CBS3EH,
ocobeHHO B cdepe pa3BUTHA 3€IEHOW HSKOHOMHKH, OXPaHbI
OKpY)Karolmled Cpeabl, WHHOBAIIMA M HOBBIX TEXHOJIOTUH,
MPUBJICYCHUS WHBECTUIIMA U TOPTOBIH, a TaKXe pPaCIIUPEHUS
COTPYIHUYECTBA B 00JIACTH PHIHKA TPYAa.

B Crparerun passutus 3eneHoll 3koHOMUKM B PT manHOe
MOHSATUE OMpENENIeTCsl KaK IMPOIECC YCTOWYMBOIO pPa3BUTHS,
OCHOBHOM  IIeNIbI0O ~ KOTOPOTO  SIBIIsieTca  oOecreueHue
SKOHOMUYECKOTO Ppa3BUTHSI, COIMAJIBLHONM CTAaOWIBHOCTH U
AKOJIOTHYECKOro OanaHca B JOJTOCPOYHOM TIEPCTIEKTUBE U
obOecrieyeHue  3(P@PEKTUBHOIO  HMCHOJB30BAHUS  MPUPOTHBIX
pecypcoB [11, c. 30]. U3 pgaHHOrO JOOKyMEHTa CJEIYyeT, 4TO
3enéHas ~ DKOHOMHMKAa —  3TO  cmocod  opraHu3aluu
BOCIIPOM3BOJICTBEHHOTO  IIMKJIA, KOTOpPBII ~ HE  HMeEeT
OTPULIATENIBHOTO  BIUSHUS Ha  OKPYXAWOMIIyl0 Ccpeay B
JOJITOCPOYHON TIEPCIIEKTUBE M O0ecIreunBaeT OJIaroCOCTOSIHUE
HACEJICHUS.

O060011as pe3ynbTaThl IPOBEIEHHOIO TEOPETUUECKOT0 aHAIN3a
MOHATHUS «3€TIEHAsi dKOHOMHKAY, MOXKHO MPUUTH K BBIBOAY, UYTO K
HACTOSIIIEMY BpPEMEHU MPEIJI0KEHO MHOMXECTBO BAapUAHTOB €&
onpenenenus. OgHAKO, HECMOTPS Ha pa3auyus B JACTASIX U
MOAX0JAaX, CYTh NPEMJIOKEHHBIX HUJIEH €IuHA — TOBBIIICHHUE
YPOBHS U3HU HaceleHus 0e3 Bpeaa JJIsi OKpyKarouieh cpebl u
C MCKJIIOUYEHHEM DKOJIOTMYECKUX Yrpo3. JlaHHas sKOHOMHUYECKas
MOJIeTTh OPUEHTHMpOBaHAa Ha O0O0ecleueHue JOJITOCPOUYHOTO
COLIMAJIbHO-DKOHOMHYECKOTO  pa3BUTUSL  Yepe3  pealu3aluio
KPaTKOCPOYHBIX ~ MEp,  HANpaBIEHHBIX  HA  CHUXKEHUE
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AKOJIOTMUECKUX PHUCKOB M JOCTIXKCHHE IeJed YCTOMYMBOTO
pasButus [13, c. 44].

JlocTmkeHnue TOJIOKUTEIIbHBIX PE3yJIbTaTOB B yKa3aHHBIX
HaIpaBJICHUSIX 3€JIEHON YKOHOMHUKHU UTPAET KIIOUYEBYIO POJIb HE
TOJIbKO B COXPAHEHUHU OKPYKAIOUIEN Cpelibl, HO U CO31AET HOBBIE
BO3MOXKHOCTH  JUIsl  COLMAJIBHOTO  pOCTa, WHHOBAMK U
OOIIECTBEHHOT O pa3BUTHAL. Ono Tpedyer TECHOTO
B3aMMOJICHCTBHSI TOCyAapcTBa, OW3Heca U oOIIecTBa s
JOCTH>KEHUS JTOJITOCPOUYHBIX 1€I€l yCTOMUUBOTO Pa3BUTHSL.

Kaxnoe coBpemMeHHOE rocynapcTBO OMNPENENseT KOHKPETHBIE
pe3yabTaThl M eI B OTUX HAMNPABJICHUSNX, HUCXOAS U3
TEPPUTOPUATIEHO-IKOHOMUYECKHUX, TPaJUIILOHHO-
reorpaguyeckux U (HPUHAHCOBO-dIKOHOMHYECKUX BO3MOMXHOCTEH.
JInst pa3BUTHIX CTpaH BHEAPEHUE 3€JIEHOW PKOHOMMKHU SIBJISIETCS
dakTopoM obecrieueHHs] KOHKYPEHTOCIIOCOOHOCTH, COXPaHEHUS
MHUPOBOTO JIUJIEPCTBA U CO3/IaHUSI HOBBIX pabouux mect. s
Pa3BUBAIOLIMXCS CTpaH pacUIUpPEHUE 3€JIEHOH SKOHOMUKH
BBICTYIAET (HhaKTOPOM, 0OECIIEUUBAIOIIUM YCTOMYUBOE Pa3BUTHE,
MOBBIIIIEHUE 0JIarOCOCTOSIHUSI HACEJICHUS, 3aIlUTY OKpYKarouien
Cpenbl U POCT COLMAIbHON CIIPABEIIUBOCTH.

B Crpareruu pa3Butus 3en€Ho 3KOHOMUKU B PecmyOiuke
Tamxukucran Ha 2023-2037 roabsl TakXKe  ONpeeTCHbI
IPUOPUTETHBIE HAIPABICHUS PA3BUTHUS 3€JIEHOM HKOHOMUKH,
ucxoass u3  (UHAHCOBO-PKOHOMHUYECKMX BO3MOXHOCTEH U
TeppUTOpUalIbHO-Teorpauueckux ocoOeHHocTe. B maHHOMU
CTpaTeruu orpeaenceHbl 12 OCHOBHBIX HANpaBJICHUW pPa3BUTHUS
3€JIEHOM 3KOHOMUKH, KOTOpPBIE COOTBETCTBYIOT TPAJULMOHHBIM
chepam e€ pazsurtus [11, c. 212].

Jns  oOecrnieueHus: BHEAPEHHUS 3€JIEHOM HSKOHOMHMKHU B
OTMEUEHHBIX HAIPABIICHUSX B CTPATErMH BBISIBJICHBI UMEIOLIHUECS
npoOJIeMbl, TOCTaBJICHbl OCHOBHBIC €M U 3aJa4yd, YKa3aHbI
[JIaBHBIE MEPHI ISl €€ Pa3BUTHUA B 3TUX CEKTOPAX U MEPEUHCIICHBI
pe3yabTaThl, KOTOPBIE OXKHUAAKOTCS OT BHEIPEHUS NPUHLMUIIOB
3eJIEHOM DKOHOMMKH B ITUX CEKTOPAX.

Ha wam B3mmsin, »ddekTuBHOE yIpaBiIeHUE pPa3BUTHEM
3eIEHOM DKOHOMUKH TpeOyeT JEMCTBEHHOI0 MEXaHHU3Ma,
KOTOpPBIA BKJIFOYAE€T BCE AaCIEKThl NPUHATUS PELUICHUH 10
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ynpasieHuto €. To ectb, pazpaboTka MeXaHU3Ma YIIPaBICHUS
3e7EHON SKOHOMHKOW TpeOyeT KOMIUIEKCHOT'O MOAX0/1a, KOTOPBI
BKJIFOYAET MOJUTUYECKUE, DKOHOMUYECKHE, COLUAIbHBIE U
TEXHOJIOTUYECKHUE ACIIEKTHI.
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